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Abstract

In the age of social media, conducting reception studies has become
significantly easier, as individuals readily express their opinions online. Thus,
researchers can collect and analyze existing data without the need for direct
interaction. Twitter (now known as X) serves as a rich source of user-
generated content, while protecting users’ privacy remains essential. This
paper aimed to investigate the views of Iranian X users regarding translators
and the themes of Persian tweets in which the word ‘s> i<’ [Translator] was
used. This study provides a better understanding of readers’ perceptions and
feedback regarding translators and their performance. To this end, a
thematic analysis was conducted on a corpus of tweets between June 2023
and May 2024, using Chesterman’s (2007) ‘Reaction, Response, and
Repercussions’ Model as a framework. The findings revealed seven
observable themes in Iranian tweets. The most prominent theme was
‘introduction of books and translators’, while the least common was ‘search
for translators and job offers’. These findings suggest that, while X may not
be an ideal platform for recruiting translators, it serves as a valuable space
for introducing noteworthy books and translators to others, as well as for
commenting on their performance, whether positively or negatively.
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Introduction

Today, the use of social media and networking websites is increasing rapidly.
More individuals and organizations now access to the internet, leading to a diverse
population engaging in regular online interactions and sharing their thoughts and
ideas on various phenomena and life experiences. Consequently, researchers gain
new opportunities to study different topics in a natural setting through social media
content. While there may be some ethical concerns, the potential benefits of

understanding how people communicate and respond in various situations are

significant (Ahmed et al., 2017, p. 80).

Translators play a crucial role in bridging cultural gaps. The pleasure of
reading literature is something that many individuals wish to share with others;
however, if a work is written in a foreign language, only native speakers or bilinguals
can access it. This is where translators step in and make literature and scientific
knowledge accessible to a broader audience (Landers, 2001, p. 4). No matter how
successful a book is in its home country, its success in the target language depends
on various factors, including translation, marketing, and other considerations.
Additionally, understanding the preferences and expectations of readers in the target
market is equally important. This emphasis on target readers has been a recurring

theme in Translation Studies, as mentioned by scholars such as Nida, Newmark, and

Venuti (Khoshsaligheh et al., 2020, p. 74).
In this paper, the researcher aims to address the following questions:
In what contexts and themes does the word “»>_i<" appear on X2

Based on the tweets, what is the overall perception of translators within Iranian

X discourse?

Literature Review
As Khoshrouzadeh and Salleh (2016, p. 2) noted, "The emergence of social

media in the Internet era has been a turning point to the discipline, history, practice
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and application of communication and social inferaction". Stassen (2010, as cited in
Khoshrouzadeh & Salleh, 2016, p. 2) defined social media as “a group of Internet
applications that builds on the ideological and technological foundations of Web 2.0,

and allows the creation and exchange of user-generated content”.

One of the ways to observe and understand the expectations and perceptions
of the target audience is through user-generated content (UGC) on social media

platforms. In this research, the focus is specifically on tweets.

Although X has been banned in Iran since 2009, both the general public and
politicians persist in using the platform to express their views, ideas, complaints, and
compliments. To access X in Iran, users must employ a VPN (virtual private network)
to change their IP address, allowing them to easily access the platform after signing
up.

Since the Green Movement in 2009, Iranians have recognized the potential of
social media, particularly Twitter (now X), as a tool for political protests and
challenging the existing system. Social media allowed individuals to express their
opinions and engage debates on diverse issues. This may explain why, despite years

of stringent filtering, X remains one of the most widely used social media platforms in

Iran (Kermani & Adham, 2021, p. 3)

It is impossible to discuss X without acknowledging its multimodal environment.
Today, users can share images and videos alongside text on X. Multimodality is
defined as “the use of several semiotic modes in the design of a semiotic product or
event” (Kress & Van Leeuwen, 2001, as cited in Desjardins, 2017, p. 43). The use of
various modes on Twitter has increased over the years alongside advancements in
this social media platform. For example, Luzén (2023) conducted a study that
observed how even scientific research groups utilize different semiotic resources to

promote their works on Twitter, thereby enhancing audience engagement.
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This paper examines X users’ perceptions of translators through a thematic
analysis of their tweets—a form of reception study—including any accompanying
images or videos. Essentially, "reception involves looking at texts from the point of
view of the readers, viewers, listeners, spectators, and audiences who read, watch,
or listen to cultural productions, interpret them, and respond to them in a myriad of

different ways" (Willis, 2017, p. 1).

Throughout years, researchers have produced many influential studies in the
field of reception, particularly on audiovisual materials including subtitles. For
example, Orrego-Carmona (2016) investigated whether audiences could distinguish
between non-professional and professional subtitles. The study revealed that while
non-professional subtitlers had a good command of subtitling; however, when
professionals undertook the task, the visual content received more attention and
audiences tended to skip fewer subtitles. Nevertheless, the overall quality of non-

professioncﬂ subtitles was neor|y comporob|e to that of professiono| ones.

Numerous studies have also examined the reception of sacred text translations,
such as Quranic translations, as demonstrated by Elimam (2017). The findings of his
study indicated that readers preferred translations with explanatory footnotes about
verse contexts and prefaces explaining translators’ stylistic choices, given the variety
of translation styles available. Participants also favored translations that featured an
introduction discussing the history of the Quran, its compilation, the Prophet, and

Islam, etc.

Reception studies in Iran have aimed to explore readers’ expectations
regarding translated texts. For instance, Khoshsaligheh et al. (2020, p. 80) identified
seven categories of expectations regarding a good translation from the Iranian
viewpoint: "faithfulness, immersion, footnoting, paratext, translation language,

translation strategies, and readership". Among these, immersion—referring to the
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readers’ engagement with the translated text and how the translation can either

facilitate or hinder this engagement—was recognized as the most significant criterion.

In another study, Bolouri and Jalali (2023) selected 23 translated books and
analyzed all the reviews and comments from readers on websites such as Taghche,
Fidibo, and Goodreads. Ultimately, they compiled a pool of 569 valid reviews for
their analysis. Their objective was to understand what readers appreciated or disliked
regarding textual elements, paratexts, formatting, and the strategies and procedures
employed in translations. Through thematic analysis, they discovered that “fluency”
(Bolouri & Jalali, 2023, p. 218) was the primary expectation of readers. They also
noted that Iranian readers tended to dislike long sentences, which are common in
English writing but felt less natural in Farsi. Instead, they prefer short sentences that
provide a “comprehensible target text, along with correct spelling and punctuation”
among others (Bolouri & Jalali, 2023, p. 221). Among paratextual elements, "literary
criticism, introduction, and the author’s preface" (Bolouri & Jalali, 2023, p. 222) were
considered the most engaging by readers. Finally, the researchers identified several
qualities that define a good literary translator: "linguistic knowledge, writerly ability,
perfect knowledge of the source text, creativity, extra-linguistic knowledge, respect for
professional ethics, meticulousness in the choice of books for translation, experience
as a literary translator, and mastering numerous words" (Bolouri & Jalali, 2023, p.
225). Studies like this offer valuable insights for translators who aim to meet their

readers’ expectations and take audience feedback seriously.

In a recent study conducted by Attaran and Farahzad (2024), the focus was
on Twitter and the paratextual interventions of journalators (referring to journalist
translators). This research emphasized the need to move away from previous studies
that confined paratext to actual books. Social media presents a vast variety of
opportunities for scholars, and we should seek and utilize these opportunities.

Analyzing tweets provides a real picture of Iranians’ perceptions of translators.
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X serves as a platform where individuals express their opinions about
everything, including translations; thus, it is beneficial for translators to stay informed
about readers’ feedback and perspectives, which can be utilized to enhance the
quality of their work. The political sphere of X allows us to uncover the underlying
social and political issues that translators face. Overall, this study offers valuable

insights info the perception of translators within Iranian social media discourse.

Methodology

This section presents the methodology of the study, including the theoretical
framework, the method of analysis, and the corpus. The aim is to clarify how the data
were selected and analyzed to explore the themes present in the tweets of Iranian X

users.

Theoretical Framework
The framework adopted for this paper is "Reaction, Response, and
Repercussions" by Chesterman (2007), which categorizes the study of translation

reception into three distinct areas. Based on this framework,

e Reaction: "refers to the effects of the textual (i.e., translations themselves) on the
cognitive (i.e., the mental and emotional reactions of readers)" (p. 179). Such
mental and emotional responses, whether individual or collective, shape
perceptions of both translations and translators. Regardless of whether a
translation contains errors or reflects a misinterpretation by the translator, people
exhibit certain types of reactions.

e Response: People can react to these situations, but it is also possible to take action
and express their appreciation or anger publicly, by writing a critical book review
or sharing their opinion on social media. The combination of reaction and action
in the real world is called a response. “Responses manifest feedback” (p. 179).

e Repercussions: "To describe the effects of translations at the cultural level, we might
then speak of translation repercussions." For example, we might mention:
"canonization of a literary work, changes in norms and practices, changes in the
perception of cultural stereotypes," and so on (p. 180).
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This study focused exclusively on the second category, namely Responses. This
category pertained to the feelings, ideas, and expectations of Iranian readers who
typed and submitted their reactions on X. This engagement allowed other users, as
well as the translator and publisher of the book, to interact with their feedback. The
other two categories were excluded from the focus of this study due to their inherent
nature. As previously mentioned, Reaction is a cognitive, unobservable process that
occurs in the minds of readers and cannot be assessed through tweets. Furthermore,
the third category evaluates the cultural effects of translations, which manifest over an
extended period and are beyond the scope of this study, potentially requiring
longitudinal research. Therefore, the Response category provided the most relevant

framework for analyzing user-generated tweets.

Method

This study employed thematic analysis; a qualitative method designed to
identify, analyze, and interpret patterns within a dataset. This approach was
particularly suitable for uncovering various ideas, emotions, and perspectives

expressed by Iranian users of X who used the term “»>_is” [Translator] in their tweets.

Following Braun and Clarke’s six-step approach (2006) for conducting a thematic
analysis, the researcher undertook these steps:

First, the entire dataset was read through to gain a general understanding of
its contents. During this phase, a list of initial ideas was also created. In the second
step, the researcher generated initial codes based on specific features in the data. As
Boyatzis (1998, as cited in Braun & Clarke, 2006, p. 18) described, a code is “the
most basic segment, or element, of the raw data or information that can be assessed

in a meaningful way regarding the phenomenon.”

Third, the various codes were categorized into potential themes. After that, in
the fourth step, those potential themes were evaluated until they satisfactorily

represented the dataset. The fifth step involved "defining and naming themes". As
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Braun and Clarke (2006, p. 22) noted, “By ‘define and refine’, we mean identifying
the ‘essence’ of what each theme is about (as well as the themes overdll), and
determining what aspect of the data each theme captures.” Finally, in the last step,
the researcher drafted a report detailing the analysis findings, aiming to persuade

readers of the validity and significance of identified themes.

Corpus

In this study, the researcher selected X as the data source for the topic under
investigation. X is composed of different parts as described by Purohit et al. (2013,
pp. 3-4): "Tweet, Hashtags, Short URLs, Reply, Retweet, and Mention". The primary
focus of this paper was on tweets, which they defined as "A short
message/ post/ status/microblog from a user on Twitter, spanning a maximum of 140
characters. Tweets include updates about user activities, sharing useful information,
forwarding other users’ statuses, conversing with others, etc. The 140 character limit
influences expression" (p. 3). Analyzing other components of X was beyond the scope

of this research.

Today, X’s capabilities have surpassed what they once were. For instance,
people can share photos and videos alongside tweets. The maximum number of
characters allowed per tweet has increased to 280. In recent years, users can also
send private messages and conduct voice or video calls via X. However, the main

components remain consistent with those mentioned by Purohit et al. (2013).

According to Steinert-Threlkeld (2018), Twitter (now known as X) possessed
six features that made it an appropriate resource for academic research. First, it had
a large social network with 319 million monthly active users. Second, X users
generated a substantial amount of data, with approximately 500 million messages
sent daily. This vast user-generated content reflected the diverse ideas of the
population. In essence, X served as a mirror of society, providing real-time

information that would otherwise require exhaustive research efforts to obtain. Third,
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the platform facilitated easy access to this data; with an account and basic
programming knowledge, users could gather the data they needed. Fourth,
researchers were able to customize the data retrieved from X’s APIs to suit specific
research requirements, filtering tweets by keywords, location, language, or even
publication date. Although X employed advanced technologies, the collected data
could still be analyzed using traditional manual methods. Fifth, X served as a valuable
source of data for both network and non-network analysis due to its structured nature
as a network. Finally, X fostered a culture of open public discussion that distinguished
it from Facebook. While Facebook offered an API, its users generally chose not to
share information publicly; therefore, X presented a more favorable option for

academic research. Many of these features remain relevant today.

The researcher collected tweets from X.com, retaining only those that a)
contained the term (> ,4"; b) were written in Farsi according to Twitter's language
identification, and c) were posted between June 1, 2023, and May 30, 2024. This
dataset represented what a user would encounter when searching for this term using
X's advanced search feature. The final filtered collection comprised 714 tweets. A
one-year span was selected to account for potential changes in trends over time.

Results and Discussion

After collecting 714 tweets from Iranian X users containing the word Yoz
the researcher identified several observable themes. Additionally, due to the
multimodal nature of X, users often incorporated videos, photos, hyperlinks, and other
media alongside written text. Sometimes, the meaning was not immediately evident,
requiring a closer look at the accompanying images for complete comprehension.
With that in mind, Table 1 presents the most frequent themes among these tweets.

Table 1: Frequencies and percentages of identified themes in data

Themes Percentage

Introduction of Books and Translators 27 4% (n=196)




134 Translation Studies, Vol. 23, No. 89, Spring 2025

Review and Critique of Translation 25% (n=179)
Political and Social Issues Related to Translators 20.5% (n=147)
Memorials and News Related to the Death of Translators 13.1% (n=94)
Interviews and Meetings with Translators 2.5% (n=18)
Search for Translators and Job Offers 1.9% (n=14)
Use of Translation and Translators in Special Situations 3% (n=22)
Others 6.1% (n=44)
Total 100% (n=714)

The first theme is "Introduction of Books and Translators," which consists of

tweets that mention the word "P_? <" in these contexts:

Introduction of Books: Users introduced different books to their followers and included
the translator’s name. In tweets within this theme, users sometimes used adjectives to
express appreciation for the translators. This suggests that they were not merely
mentioning the translator’s name to provide information about the book, but were
familiar with and valued the translator’s style and work. Additionally, if they were
unsatisfied with the book, they typically did not introduce it by naming its translator.
Therefore, these types of tweets may reflect user satisfaction with the book and its
translation, even if they only stated the book’s information. Another indication of
readers’ satisfaction may be their tendency to mention only the translator’s name,
rather than the author’s. For example:

_\;13)39o|9)‘6,§%(53h§.[‘,ml.>9)uux,>'aalxw45le2~'39>'9rw;r:,‘,sa)'ls”yl;foil

53 Sl Olys a1 20 1 alyzr SIS ssbets 53,5 asal

Including Excerpts from Books: users tweeted parts of a book on their pages and
mentioned the name of the translator. They generally used quotation marks correctly
and, in some cases, provided publication information and page numbers. This level
of precision in writing appears to stem from the academic backgrounds of the users.
For example:

[, Q|).<p)) J%;u‘)?uiQ"‘f‘)i) i 0350 20 ﬁJ.g;LSAUM@Lc—ﬂ 69Ki|9)# as ST 29,8

FY 02 o s 8L g s o2 510 a9, 2590805 9 (ulidits T T )85 asls
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e Introduction of Translators: Users wrote about translators and introduced them. As
previously stated by Bolouri and Jalali (2023), in the paratexts of books, translators’
infroductions aftract readers’ attention. A similar pattern is observed in the collected
tweets, where users discussed the accuracy of translations and highlighted their
brilliant introductions. In some cases, a photo of the translators was included in the
tweets. For example:

4 333935 1 0l & 5, 2ol ol 0332 0l 2 513 ils Ole sl JE il 220 5 350 0l
O o 93aaS” gy ol 4 (2l b K 2ol 9 ST s 90 &S O3 g Solade (23] B
(o2 e ouSe +) e Cadys uiblin bawgs Zloll Gl day Jlosiz 000 08 Ogilal 9 0dad Jiicn

e Quoting from Translators: Here the word " v " was primarily used to convey the
stance of the individual being quoted. These quotations may or may not have been

related to the books they translated, and were sometimes mentioned as part of that

person’s professional resume. For example:
oo aislid g juine sliwl | JB 90T aly 35875 «...[ﬁl 033 w3 Sl 1) 0lgs Greey )8 50l all3 L3S
Shwl sl 0l 9 Kiayd Kiags 9 Gime oz e okings 0Riisls

As the results demonstrate, this theme was the most prominent among the
others. Although most of these tweets contained an image, even without them, the text
itself can effectively conveyed the intended meaning. The second theme is "Review
and Critique of Translation", in which the selected word appeared in tweets within
these contexs:

e Critique or Praise of Translators: This section also included tweets that contained
suggestions and indicated readers’ preferences. For instance, many readers preferred
footnotes to be placed on the page rather than at the end of the book. In this subtheme,
some users referred to mistakes made by human translators. The mentioned errors
ranged from linguistic inaccuracies or errors to failures in conveying accurate
information. Furthermore, consistent with the findings of Bolouri and Jalali (2023),
the writing ability of translators is a crucial factor for X users. For example:

fb@bpwguwwgﬂ)ibgﬂ_xﬁsg@wgMUU‘ﬂ‘,SLQ%}/.SgbUmb&Wg
P,.ul:.ooa)fw)swlﬁl)lg)wbubfﬁ)@)hnmww;@
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) T R ‘5]5 [o)l.b ole> G:Lo).@é Jlse ub;uu.ojﬂ_uu)li&))g U‘ll Ol o).'xxAA.»Ls)lf
dlie 95 95 o 3l an IS s g, take s give G, Lz %59

o Critique or Praise of Additional Comments by Translators in Subtitles or Books: This
part was observed primarily when users discussed subtitles. Many users shared
screenshots of various movie or series subtitles, expressing either appreciation for or
strong disdain towards the additional comments made by the translators. (The use of
swear words in this context was prevalent.) According to Noushmand and Miraki
(2024, p. 195), these additional comments may suggest that "Iranian fansubbers
move beyond the conventional role of subtitler and a mere linguistic conveyor of the
movie", as they engage directly with their audience and shift away from being
invisible. The concept of visibility at the textual level is also discussed by Salajegheh
(2024), who found that among 200 subtitles, 48 featured the subtitlers’ notes.
Furthermore, many users indicated that the way the translator emp|oyec| |cmguoge in
the subtitles allowed them to discern the translator’s bockground, with the accent
becoming apparent in the text provided. This can be considered another instance of
the translator’s visibility. Another subtheme arose when the translator incorporated
Iranian cultural references instead of those in the original dialogue. This section was
highly multimodal, as one could not fully grasp the users’ intentions by merely reading
the tweets. For example:

Figure 1: Additional comments of translators
a,1> alaz) ol 5 il @ ©)l5 80 So,S Jbyuw g5 lazsis aS pwliislS Guile o
B wijio sin U By
b3 95 ppin 5B (Conini 03U Ginoawl) pad e JUpw U Giaw Jlw i
B 55 Lo sl by putiz se SulislS @ aS aaul oy aniliS sl

(5039 2 99 5 H52)
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In Figure 1, user expressed appreciation for the additional comments and
contributions made by the subtitlers in the film, even stating that she sometimes enjoys
the translators’ comments more than the show itself. However, such instances of
appreciation were not prevalent in the collected data, as the majority of users

expressed their frustration with these comments.

Figure 2: Visibility of the Translator’s Accent

Qe b

Figure 3: Using cultural references

)l wgs poyio @ S 4D
B i Ulos aigsgls gy Jola>
® 05,000 9,15 Ol J51> Sl oy ol8uig)3 SlaS

Jtkc
(15)

-

9355 B8] @by (yasr 132 13945 5L gl 535518 g

When using cultural references, such as the example in Figure 3, users also

interpreted this change of word as indicative of an incompetent translator.
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e Mistakes Made by Machine Translation Tools: In this section, users highlighted errors
found in translations provided by Google Translate and other machine translation
services. Most of the users attached a photo to illustrate the mistakes they encountered.
Furthermore, the existence of such tweets suggests that people still believe one cannot
rely solely on machine translations to complete a translation task. Machines can make
obvious errors that a human can easily identify and correct. For example:

Figure 4: Errors of using Google translate

e ines 9518 Cualyiys JSSS U 0Vl 39> b poslas o,V prjan- EF
e s Calyiyi JSo8 SaS U 8

e ecuit AUC

e Ty B

o Speaking Against Censorship: As Khoshsaligheh et al. (2020) reported, faithfulness
is a critical factor for Iranian audiences, and a similar trend is observed in the tweets.
Book censorship in Iran is a prevalent practice, carried out by authorities as well as
by translators and publishers themselves; as the initial code of censorship can be
traced back to the era of Naser od-Din Shah (Mollanazar, 2011). Overdll, it is
observable that today’s readers desire pure translations. They also critique the
authorities for not permitting the publication of certain books. For example:

9 Josgl adonsl pb 05,8 Ol Bl lacun 9,5 51 (S ol 40 9, LS 2l Sa b ol Ll
AT .Ll_scj.«o o9y ;')ljf 5l @Lﬁd@ as” osls @493 dodie 3 dsloedg p e P.?)J.A—;,w...:)g).?
A 9SS d; ] Lo "bb; colia dl.x&:T Jb..u o9y ub.{ dadie OXg5> 5l s OR !o))f RS

gLt
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The third theme is "Political and Social Issues Related to Translators." This
theme ranks as the third most frequently mentioned theme among others. Because X
provides real-time data input, it is evident that, at any given moment, numerous users
engage in discussions about the same event. For instance, users analyzed
performance of a political figure’s translator, focusing on his tone of voice, or
discussed the arrest of a translator. Moreover, it is noteworthy that the number of
tweets on this theme in 2023 was three times greater than the number of tweets on
this theme in 2024, which calls for further investigation by scholars. This theme

encompasses these subthemes or codes:

e Political and Social News Related to Translators: For example:
23 05w 038 b3l sles Sl oMbl Sgaa b cudlaslb 0Ly Jlab g o2 pie S asli, 0394 05000
s (D
e Use of Translators in Political and Social Gatherings or Events for Interpreting: In this

subtheme, there were also instances where users critiqued or praised the translators
or just mentioned their presence and performance. For example:

03,5 s uz 4 45 Ay okex s B8 merddy Il pogs Als e Lol iz 0 o8
..\;;')(SAJ)}ng)p,.mm&p,m|fw|x|)Ub)éiwfopﬁlé)ap@ybﬁqh@f
pz e Ol oS s oz 4 GlGoster by 0)93 3 393 (2B e oyl o &5 Gy

A8 Aoz 5 1) Gioled o Boslas S Olej ol 45 a5 5 57 algs )ic

- Ethnic Disputes Between Persians and Turks over Translators: For example:

ool 2 o lashin Olojle Ol 100305 5 Mol &5 slay9iS Slacnds 55 o2 e 3l olisul
ol gl a5 Lads oS 0 )18, aal) Ppﬂl;;,wl o slml Sl STl

The fourth identified theme is "Memorials and News Related to the Death of
Translators". 12.8% of the data referenced the passing of notable translators. Many
tweets in this category also included images of the deceased. In some cases, being a
translator was noted as part of the deceased person’s resume. For examp|e, Dariush
Mehrjui was a renowned director who also translated several books, and people still

honor him by referring to him not only as a director but also as a translator.
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Furthermore, Similar to the political theme, this section reveals that following the death
of a translator, several users posted tweets honoring that translator, commending their
contributions, and expressing their sorrow. In this context, the tweets can be

categorized into two distinct types.

e Memorials for Translators: Users commemorating the birthdays of renowned
translators, either deceased or alive. For example:

)| ul).gl ula|9.>9.» 9 Qlf.),f LS)ﬁ uylf Q')LL.D' P09 P.>).Lo ¢ 0 g )L&Lb U9 )'9).)') )9)A|
O 355" (5,55 b9 O8I SLLEDI 1o o) 4 et iy ] 4 CanedlS” s, 1TOV B 1TFA Ul

- News of the Death of Translators: For Example:

Figure 5: News of the death of translators

oSlw SV aliils sliwl 9 poyae Olpl jupad pulicool; «Ssao g 98

i)

comliilizn 09> (uldoje> )5 Wbyl OLS udes puisI> 5l S 3l

938 3 suS ldsag; ol @ 505 puS e )S8 g swliaol; 9 sewlobailis
S jopb ol wsa,lgd

miganS|

The three remaining themes— "Interviews and Meetings with Translators,"
"Search for Translators and Job Offers," and "Use of Translation and Translators in

Special Situations"— accounted for a relatively small percentage of the collected
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data, comprising approximately 7.4% of the total tweets. The first theme included
tweets about interviews with translators or announcements for meetings and
gatherings that featured the translators of specific books. These tweets predominantly
contained links directing users to online meetings or web pages related to the

interviews. For example:

[v»l-a‘\-' ((J}énuai.::djl)) uhf w)).vg.ﬁ.vwé)l.w# uhf).w# PR YA Q;A.CLAJ M)LQ,J )9)A|

(Ai0) (omls (5 domma 9 (v %0) OL) 0wl Hgui> b ()50 (S'o)la

The second theme is self-explanatory; however, the third theme pertained to
situations where a translator’s presence was necessary due to the poor quality of the
other person’s writing or when the user could not comprehend the other party’s words.

This theme also applies when users mentioned and utilized the word " 5= " in its

literal sense within a text. For example:
Sewdls o5 (0 9 195 yud95 Sl lolodiud cBgpa &5 opdls Uil ax 185 ol o Lo
29 pibebe Lo o2 2l 0.0
Overall, this analysis revealed key patterns in how users responded to
translations and  their perceptions of Iranian translators. These patterns mostly
reflected readers’ expectations and evaluations of translations. As individuals freely
express their opinions and share posts on their social media pages about a translated
text or a translator, X remains a useful platform for publishers to assess translations
and the work of specific translators while receiving feedback from readers. This
feedback can further guide publishers in understanding what their audience expects
from a translation. However, this process would be more effective if publishers actively
posted polls and directly asked for readers’ opinions. Furthermore, the political and
social landscape of X cannot be separated from the platform’s nature, as evidenced

by the collected data.

Conclusion
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This study aimed to examine the perceptions of Iranian individuals regarding
translators on X and to identify the prevailing themes in their tweets. The most
prominent theme was "Introduction of Books and Translators," while the least
observed was "Search for Translators and Job Offers." This might suggest that X was
not perceived as an effective platform for job searching or finding suitable candidates.
Other social media platforms, such as Linkedin or even Instagram, might be more
appropriate for these purposes, although further research is necessary to confirm this.
Additionally, themes such as "Interviews and Meetings with Translators," particularly

announcing upcoming meetings, also appeared to be less effective on X.

The perception of translators within the Iranian online community appeared
somewhat ambiguous. While this study analyzed 714 tweets collected over the course
of a year, the sample size remained relatively small compared to the volume of daily
tweets. For more comprehensive and insightful results, future studies could incorporate
additional relevant keywords such as "a.> ;5" or " ole> ,5." Nevertheless, even with the
current data, it was evident that users respected renowned translators and viewed
them as significant cultural figures with substantial contributions. In contrast, there
seemed to be a lack of respect for translators and subtitlers from the newer generation.
This sentiment appeared to stem from believing that these individuals altered the
original text or inserted personal comments and ideas into the translations or subtitles.
Readers desire a faithful translation, which underscores the importance for translators
to adhere closely to the dialogue/text. While this is common knowledge among
professional subtitlers, many subtitles are fansubs, therefore deviations from the
original dialogues were common and sometimes even appreciated by certain viewers.
Additionally, readers expected translators to conduct thorough research before
producing their work. These expectations are critical points that should be
emphasized for translation students. Furthermore, the findings indicated that
individuals who tweeted about translators recognized their visibility and regarded

their work as a legitimate profession. In conclusion, X offered valuable insights into



Iranian Social Media Discourse on Translators . . . 143

how Iranian users perceived translators and translations. Given the ever-changing
trends on X, it is recommended to conduct similar studies periodically. Such research
can provide useful information for both translation scholars and students.

Note: This article was edited for vocabulary, structure, and grammar using

Wordvice.ai proofreader and ChatGPT.
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